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The chosen topic of cultural resistance that I will critique through my 
design is the accepted 40 plus hour work week that is widespread 
throughout North America. The five day work week is a product of the 
Great Depression, yet has remained firmly entrenched in our culture 
as time has passed (Sopher, 2014). Only in the last four years, and 
particularly in the last year, has the five day work week truly come 
under scrutiny as several start-ups (such as Treehouse and Buffer) are 
beginning to adopt four-day work weeks. UK Professor John Ashton, 
president of the UK Faculty of Public Health, has stated, as quoted in  
The Guardian, that a four-day workweek can help address “a 
maldistribution of work” as well as help people enjoy their lives—
emotionally, physically, and mentally (Campbell, 2014). 

Along the same vein, in Gothenburg, Sweden, the city is currently 
conducting an experiment testing the viability of six-hour workdays 
at the same pay as the original  eight-hour workdays (Withnall, 2014). 
The experiment began on July 1 and is to run for at least a year. It has 
been noted that previous trials of six-hour workweeks have failed due 
to “social pressures and the stigma that working fewer hours makes an 
employee lazy” (Withnall, 2014, para. 8). However, preliminary research 
contradicts these thoughts as demonstrated in Germany, where the 
average annual work hours are 1400 hours. Yet, Germany has a 70% 
higher productivity level than countries such as Greece, as noted in The 
Economist as based on statistics from the Organisation for Economic  
Co-operation and Development (2013). To this end, I am looking to 
critique the outlook that five-day workweeks are necessary to be 
competitive by introducing alternative work hours that have far- 
reaching public and social benefits.

The target audience for this website is male and female business 
professionals  between the ages of 21 and 40 residing in North America. 
The target audience is people who are directly affected by a 40 plus hour 
work week, either as employees or employers. 

The content of the website will focus on presenting the research behind 
reducing the days and hours spent at work in an informative, visually 
appealing and responsive manner. To do this, the website will be set up 
in such a way as to encourage the user to explore the information from 
a variety of perspectives. On one level, the visitor can directly compare 
hours worked, estimated productivity, and health related  
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costs between a 40+ hour work week and a reduced hour work week 
through an interactive daytimer. From another perspective, the 
visitor can see how the effect of length of work week plays out on an 
international scale between nations. Case studies from Germany and 
Sweden will be brought to the user’s attention at this point, allowing  
a deeper engagement with those who choose to investigate. 

Visually, the website will present the information in a fresh and  
engaging manner through the use of flat design, a design aesthetic  
that has grown in popularity due to the adoption of high-profile 
companies such as Apple. Flat design allows me to explore both the 
statistics and the human aspect inherent in my topic in a way that  
is visually interesting, yet consistent. 

I hope to introduce users to this subject in a fun way that allows them to 
imagine how their own lives would be affected if they had a work week 
of reduced days or hours, or both! 
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