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My topic of cultural resistance is the 40+ hour work week that is seen 
not only in North America but across the globe. My site critiques the 
necessity and sustainability of long workweeks, while also looking at the 
effects of both long and short workweeks. As the topic is both serious 
(due to the sober negative effects that can pile up as a result of long work 
hours) and imaginative (who doesn’t want a day off?), the site showcases 
both a factual and personal take on the issue through statistics, human 
stories, and research articles.

Target Audience
My target audience is anyone employed, worldwide, aged 18 to 65, 
regardless if they are working above or below the 40 hour work week. 

The overall aesthetic of the site is bright and friendly to encourage 
visitors to explore the site as well as reflecting how current the topic 
of reduced hour work weeks is. The visual aesthic utilizes flat design, 
a current yet classic design sensibility that is familiar to and trusted by 
users due to the utilization of flat design by large companies (eg. Apple). 

Typography
I chose Ubuntu as the typeface for the website and the logo as it is a 
modern yet slightly quirky sans-serif that communicates the friendly 
and approachable tone desired in the website. Ubuntu is also a websafe 
Google Font, ensuring that it will be legible and accessible for viewers 
across multiple platforms and devices. 

Type has an important role on the site, due to the site’s emphasis on 
information. Thus, there are large headings and sub-titles that share 
information as well as visually engaging the viewer. 

Colour
Teal, lime yellow, gray and white are the colours chosen for An Extra 
Day; chosen to accentuate a bright and friendly aesthetic for a topic that 
is both serious and perhaps a little idealistic. These colours activate the 
space to draw the viewer into both the stats-heavy content, as well as 
the people-oriented stories.  

Imagery
As the topic of work hours doesn’t have specific photographic imagery 
associated with it, I chose to use flat illustrative imagery to communicate 
ideas, along with numbers and type as images. This allows for 
consistency across the site in both factual information and human-
centered stories. 

Wordmark
To emphasize the identity of the site, I created a mark that emphasizes 
the “extra”possibilities and benefits of an extra day by using a heavier 
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weight for the word “extra”. Ubuntu is the typeface for many of the same 
reasons discussed in the Typography section, namely it’s friendly yet 
confident tone. The rounded box containing the wordmark set the logo 
off as an identifier while mirroring the shapes visible in the site. 

Navigation
The navigation is consistent and accessible at all time via a horizontal 
navigation bar at the top of the site. There is also two main breadcrumb 
trails: highlighted tabs on main issue articles and more subtle word and 
arrow link backs to the previous page on sub-content pages. These give 
the user a clear indication of where they are and the routes available to 
them. Link treatment also aids the user in navigating the site as hovers 
and underlines are used to indicate clickable links.

The site meets the specified criteria of cultural resistance through the 
visual dissemination of its contents encouraging users to question 
for themselves why we have long work weeks. The site initiates this 
question by provoking visitors to imagine what they would do with an 
extra day (the result of a reduced hour work week). 

The site is structured to allow users an interactive experience with the 
content through multiple takeaway points. As such, the experience will 
be slightly different for each user depending on where and how far the 
user decides to explore. Even if the user never goes past the homepage, 
they will still be able to take away bits of information and be encouraged 
to think more about the topic. Some examples of these different 
takeaway points include: short facts and provocative questions on the 
homepage; different ways to conceptually sort visual statistics about 
worldwide average workweeks; pop-ups from aforementioned statistics 
giving a brief summary of specific countries’ workweeks and links to 
more in-depth articles on the site.

Visitors can further interact with the site by sharing their ideas or 
experiences of how they would, or actually do, spend their extra day on 
the “Your Stories” section of the site. Users can also visit the “Tools” 
section and complete a quiz to find out their work/life balance, create 
a Life Wheel visualizing the effects of their work hours, or visit “Tips + 
Resources” for further tools on how to achieve work/life balance and 
advocate for an extra day themselves. 

As a result, the site allows users to explore the issue of a reduced 
hour work week in a fun and visually engaging manner with multiple 
opportunities for thought through human stories, statistics, and in depth 
research articles about reduced hour workweeks and its effects. 
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